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What is a Product?




Types of Products




Products — Key Attributes




How do Consumers’ Characteristics
Shape the Demand for Food?




Demand for Food — Key Motivators
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Product Strategy:
What products/services to offer?




Product Line




Product Mix




New products
are important to your firm!




Marketing Strategies
for New and Existing Products




Guidelines, Action Plans &
Regulations that apply to Food
Products in the U.S.
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